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Abstract

This qualitative research purposed to examine personal brand image presented in
R-SIAM’s Music Video focusing on Southern Thailand style artist namely; Bowwee and
BewKullayanee. Total 159 songs between 2006 and 2015 were selected as purposive
sampling. The results revealed that the images of artists presenting the Southern
Thailand characteristics have been varied by time. They were developed from Southern
Thailand country singers to contemporary artists who become more professional of the
music for each album along with popularity of consumers during that time. However, the

producers still emphasized on the dimension of reality that is close to the identity of the
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artist. In addition, narrative techniques used in the music video; such as, video-oriented
storyline, characters, scenes, dialogue and debate appeared in music videos are the key
factor that reinforces the images of the artists to have more clarity and acceptance from
the public. These images created personal branding of Bowwee and BewKullayanee to
musical credible. Moreover, other factors; such as, ability of the artist, the company
support and social values are essential keys to successfully communicate the personal
brand to consumers in country music marketing.

Keywords: Personal Branding, Southern Thai Artist, Music Video
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